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About
CareAR

CareAR, A Xerox Company, is the Service 
Experience Management (SXM) leader.  We make 
expertise accessible instantly for users through 
remote, live visual augmented reality and AI-
driven interactions, instructions and insights as 
part of a seamless digital workflow experience. 
The CareAR SXM platform spans reactive, 
proactive, and self-solve applications including 
CareAR® Assist, CareAR®  Instruct, and CareAR®  
Experience Builder.  CareAR sets the benchmark 
for the SXM category, by bridging skills gaps, 
accelerating knowledge transfers, providing 
greater operational efficiencies, and enhancing 
customer outcomes and safety. 

The brand guiding principles are designed to echo 
and reinforce the vision of simplicity, innovation, 
and intelligence as defined by the CareAR brand. 
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CareAR Mission & Vision

At CareAR, our mission is to Make Expertise 
Accessible with live visual AR interactions, 
instructions, and intelligence in order to drive 
game-changing operational efficiencies, customer 
outcomes and enhanced safety.

Mission
We are revolutionizing the service experience while 
delivering significant operational efficiencies and real 
business value. We envision a world where human 
intelligence and information are augmented with 
contextual data delivered on-demand across devices 
from desktop to drones to support any situation from 
the “chair to the air”.

Vision
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Brand Messaging

CareAR, A Xerox company, supported by ServiceNow, 
is the Service Experience Management (SXM) leader.  
We make expertise accessible instantly for users 
through remote, live visual augmented reality (AR) and 
AI interactions, instructions and insights as part of a 
seamless digital workflow experience. CareAR sets the 
benchmark for the SXM category by bridging skills gaps, 
accelerating knowledge transfers, providing greater 
operational efficiencies, and enhancing customer 
outcomes and safety. 

Transforming the Service 
Experience

BIG IDEA

ELEVATOR PITCH
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CareAR Brand Personality

When we speak, we are 
direct and to the point, while 
keeping things simple and 
understandable. We provide 
the information necessary to 
solve any issue in the most 
straightforward and intelligent 
way. And we aim to do it with 
the fewest steps possible and 
with the utmost clarity. 

Smart Approachable

Attributes that define how we look, speak and behave.

Visionary Dependable
We are easy going, welcoming, 
and fun. Our technology is 
intuitive, accessible, and easy 
to use. When you need tech 
support, we’re that friend 
who’s always happy to help, 
and who can meet you where 
you are, regardless of your 
level of technical knowledge. 
No question is too big or small. 

We are creative, imaginative, 
future-focused, insightful, and 
innovative. We predict your 
technical issues or challenges 
for you. This way, we can help 
prevent unnecessary service 
setbacks by providing solutions 
to problems you may never 
have anticipated.  

We offer security, safety, peace 
of mind, and trust. You can call 
on us whenever you need to 
resolve an issue, and we will be 
that extra set of eyes to guide 
you every step of the way. 
We’re here for you.
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Core Values

We simplify the customer 
experience by providing users with 
the ability to attain rapid resolutions 
thorough product UX and instant 
expertise.

We empower customers to have 
instant expert knowledge at their 
fingertips.

We transform service 
organizations by outfitting enterprises 
with the digital tools they need to 
move faster, increase ROI and solve 
problems. 

We lead with choosing new 
technologies that provide solutions 
that enable business’ to achieve their 
goals.

We are agile in executing our 
solutions quickly and efficiently 
adjusting to the needs of our 
customers and the market.

We play as a team.                  
By supporting our teammates to 
succeed, we all succeed.
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Brand Voice
Attributes that define the style of speaking and writing. The qualities are driven by 
our brand personality of Approachable, Smart, Visionary and Dependable.

Fast

Loud

Say a lot

Funny

Exhuberant

Formal

Universal

Aggressive

Slow

Soft

Say a little

Serious

Restrained

Casual

Technical

Timid
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Brand Voice Do’s and Don’ts
Do Don’t

Smart

Approachable

Visionary

Dependable

• provide examples
• be direct and to the point
• your research and adapt content to your audience
• offer suggestions before the user asks
• simplify illustrations with design and color

• use fluffy language, complex words or too many 
acronyms

• over explain with technical or business jargon
• complicate illustrations with too many details or colors

• respond to user feedback as soon as possible
• provide custom message for non working pages i.e; 404 

“Hmm. . .It looks like this page is not loading.”
• make it easy to reach customer service
• post updates or bug fixes in a timely manner

• deploy, promote, market features that are not properly 
tested

• design without accessibility in mind
• ignore comments or feedback from users
• limit customer service to chat bots or FAQ pages

• Use metaphors to make language fun and relatable
• Use positive affirmations
• Use graphs and illustrations to explain complex actions
• Make it easy and obvious what the next step is for the 

user

• Use pop-culture references or too casual language
• create content and messaging with urgency
• allow style to trump accessibility and approachability

• give visual examples
• Use forward thinking words like “imagine”
• write copy that creates a visual of the future for the 

reader
• use photos for industry specific use cases
• Use illustrations and icons when showing instruction

• include features that the customer will not use
• bloat copy, include too much text
• create images lacking clarity in the use case
• Use outdated devices in imagery
• use passive voice



Logos and
Trademarks
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Primary Logo
The CareAR logo is an endorsed brand logo with A 
Xerox Company on the bottom. The purpose of using the 
endorsed brand logo is to maintain a higher credibility 
when going to market.

You may not show the CareAR logo mark without the 
endorsed branding. See page 25 for more detailed 
endorsed logo clear space requirements.

Download Full Logo Set

https://assets.carear.com/web/73e66e27c0601849/carear-logos/ 
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Key Graphic
The three layered key graphic in the logo represents 
different layers of reality. The real visual layer and the 
layers of augmented reality CareAR adds to give more 
context to the situation.

Each color has also been used to represent one product in 
the three product suite.

Blue = CareAR Assist
Yellow = CareAR Instruct
Pink = CareAR Experience Builder
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White Logo
Use the CareAR white logo when a dark background is 
required for digital or print.

Do not place the white CareAR logo on a light colored 
background or on top of any pattern. Please make sure you 
include the appropriate amount of white space around the 
logo. The color the logo is placed on must be a brand color 
purple or black or meet the accessibility color contrast 
standards of 4:1. You can test in this site here: 
https://color.a11y.com/ 

Do

Don’t

https://color.a11y.com/
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Inverted Logo
Use the CareAR inverted logo when the logo is placed on 
the CareAR official purple #4152a4 background

Do not place the inverted CareAR logo on any other 
colored background besides the official CareAR purple. 
Otherwise there is not enough contrast.

Do

Don’t
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Logo Don’ts

Maintaining our logo is a vital part
of the brand. These are things
that you should never do.

Everything you shouldn’t do

add colors add drop shadows

apply gradients skew or stretch

switch colors apply outlines
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CareAR Trademarks & Naming

CareAR has put certain trademarks in place in order to 
protect the brand. Please follow this guide in writing out 
product and brand names.

This is a list of the current registered and unregistered word 
marks of CareAR. To ensure proper branding in CareAR™ 
products, services and communications, always use the 
appropriate trademark ® or ™ symbol in the first occurrence 
in the body text of any blog, web page, brochure, marketing 
update, presentation or other communication. 

CareAR trademarks should be used as adjectives, and should 
be used with an appropriate generic noun, such as those 
listed. 

Product, Technology or 
Offering Name

Generic Noun (s) Status

CareAR® Assist app, software Current

CareAR® Instruct app, software Current

CareAR® Insight app, software Current

CareAR® Experience 
Builder

app, software Current

Service Experience 
Management

category Current

When you use the CareAR name along with a product name such 
as Assist, Instruct, or Insight, please us the registered trademark 
symbol in the first instance of it in a piece. Preferably, follow the 
product name with a noun i.e.; The CareAR Assist application.

CareAR

Service Experience Management

Use initial capitalization with this term because it is a new 
category of business we have defined. 
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Trademarking Collateral
For works originating from CareAR (year should reflect the year the item was first published):

© 2023 CareAR, Inc. All rights reserved. CareAR is a trademark of CareAR, Inc. in the United States and/or other countries.

When the CareAR mark is used on Xerox Communications:
© 2023 Xerox Corporation. All rights reserved. Xerox® and (add any other trademarks that are used here) are trademarks of Xerox 
Corporation in the U.S. and/or other countries. CareAR is a trademark of CareAR Inc.



CareAR 
Grammar 
Guide
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Capitalization
Proper Nouns
Always capitalize proper nouns, including names of 
places, companies, and people. Capitalize company names 
according to their capitalizations (e.g., PayPal, eBay, etc.) 
Also include punctuation in a company name (e.g., Yahoo!)

Job Titles
Job titles are lower case unless used before a person’s 
name (e.g. The director of operations signed the letter. 
BUT: According to President Joe Biden, the United States 
is great.) 

Lines of business, business divisions, 
and job functions
Please use lower case (e.g., field service, customer service 
management, IT service management).

Industries
Please use lowercase (e.g., manufacturing, telecom). 

Device names and features
Use lower case unless they are a proper noun (e.g., smart 
glasses, head mounted displays, auto content capture, 
multi-device support, smartphone). 

Concepts
Use lower case (e.g., employee safety, customer 
experience, field service, first time fix rates, key 
performance indicators, faster time to resolution). 
EXCEPTIONS: Service Experience Management and 
Service Xperience Management.

Bulleted Lists
Capitalize the first letter of the first word in a bulleted list 
unless the bullet point is a continuation of a sentence (see 
more in the section on bulleted lists).  

Headlines
Always use title case. This means capitalize all words 
except articles (a, an, the) and conjunctions or prepositions 
with three or fewer letters (as, and, or, of, on, in, for, etc.).  



20Xerox Internal Use Only  © 2023 CareAR, A Xerox Company

Punctuation.
Commas
Use the Oxford comma. This a comma before the word 
“and” in a list of three or more items (e.g., She brought 
apples, bananas, and pears to the picnic.)

Semicolons
Use a semicolon to link related ideas without using a 
conjunction such as “and” (e.g., Gain instant visual context; 
spend less time solving the problem.) OR to separate a list 
with multiple sets of commas (e.g., Decrease downtime of 
systems; eliminate the need to send trucks; and see what 
your agent, tech, or customer sees in real time.) 

Ampersand
Do not use an ampersand in a sentence, headings, or 
phrases. Instead, spell out “and.” (e.g., IT and Service 
Management)

Quotation Marks
Put all punctuation inside quotation marks (e.g, “Eat your 
dinner,” she said. Or: She said, “Eat your dinner.”)

Periods
Always use a period after a complete sentence, including in 
graphics and blurbs. Only put one space (not two or more) 
after a period. 

Apostrophes
Use apostrophes for a possessive (e.g., Harry’s shoes, 
boys’ coats) or to represent missing letters, such as in 
a contraction (e.g., didn’t). Do not use an apostrophe 
to signify a plural (e.g.; KPIs, not KPI’s; businesses, not 
business’; techs, not tech’s).

Its vs. It’s
“it’s” is a contraction for “it is.” “Its” is possessive. 

Slashes
“Closed” style (no spaces around the slash). Example: “and/
or” NOT “and / or.”
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Usage
Its vs. It’s
“it’s” is a contraction for “it is.” “Its” is possessive. 

Starting Sentences With a Conjunction
It is acceptable and correct to start sentences with 
conjunctions (“and,” “but,” “because,” “so,” etc.), but do so 
sparingly. 

Ending Sentences With a Preposition
It is acceptable and correct to end a sentence with a 
preposition (“on,” “for,” “to,” “with,” “from,” etc.).
Examples: “Where does it come from?” “The car has been 
paid for.” “Please turn the tv on.”
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Hyphens/en-dash/em-dash
Hyphens
( - )are used to join words (e.g., multi-sensory) or in a string 
of descriptive modifiers (e.g., step-by-step guidance, third-
party contractor, front-line workers).

Common terms that do not need 
hyphens

• onsite
• smart glasses

En-dashes
( – ) are used to express a range (e.g., Course times: 8pm–midnight)

Em-dashes
( — ) are used to set apart or emphasize phrases in a sentence (e.g., 
Care AR’s technologies provide a visual AR solution for remote 
troubleshooting—think of it as an extra pair of eyes.) 

Footnotes and citations
To cite an article, image or graphic use this format: (Source: The Wall Street Journal). Hyperlink the publication or report name. 

When doing footnotes, use a separate number for each citation even if the information is from the same source. 
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Bulleted Lists
Use parallel structure for bulleted lists. This means each 
bulleted item uses the same format and same part of 
speech (noun, imperative, or a verb ending in “ing”) to start.

Example (they all start with an imperative): 

Here are a few use cases:

• Visually troubleshoot machinery issues

• Evaluate workflows

• Train onsite workers

If the bullet points are complete sentences, use a period 
at the end of each bullet point. Start each new bullet point 
with a capital letter. 

Example: 

• Support, maintenance, and repair on 
complex medical devices is extremely 
expensive and time sensitive. 

• Few technicians are knowledgeable about 
equipment (huge knowledge gap). 

• IT resources are spread thin.

If the bullets are a continuation of an introductory sentence, use 
lower case letters to start each bullet point and use semicolons at 
the end of each bullet until the last one, which will conclude with 
a period. Use the word “and” after the semicolon in the second-to-
last bullet. 

Example: 

Challenges include: 

• costly dispatches of claims adjusters to access damage;

• covid-19 safety concerns; and

• customer dissatisfaction with lengthy claims processes. 

If the bullets are part of a list, use a capital letter to start each 
bullet point. Do not use punctuation at the end. 

Example: 

IT and security job functions:

• Establishes requirements for apps, invites, and 
communications

• Looks for cloud infrastructure scalability and reliability 
evidence

• Evaluates video requirements
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Acronyms
Spell out all words on the first use and put the acronym in 
parentheses after. Use the acronym on second reference.

• Spell out numbers one through nine. Use numerals for 10 and 
above. 

• Spell out a number if it starts a sentence even for numbers 
greater than nine. 

e.g., Three people watched the movie. Eighteen people ate 
dinner.

• For percentages, use numerals, even if less than 10, and use the 
% sign. 

e.g., 2%, of people, a 120% increase

• Spell out the word “number.” Do not use “#” or “No.” in place 
of the word “number.” Only use the # symbol as a hashtag for 

social media to avoid confusion.

Numbers

Do not put periods between the letters in an acronym. 
If an acronym is widely known, it is acceptable to use it on 
the first reference (e.g., HR, CEO, HDMI, USDA).

Example: 

First reference: 

The American Management Association (AMA) is 
offering new courses. 

Second reference: 

The AMA had a record number of course 
registrations.  
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CareAR Glossary
Augmented Intelligence
Augmented intelligence means using artificial intelligence 
to enhance cognitive performance—for example, 
using visually guided expertise and overlayed graphics 
to overcome limitations associated with voice-only 
descriptions or video guidance that doesn’t incorporate 
contextual direction.

Assisted Reality
This is the ability to project additional digital guidance 
using annotation tools that can place graphics and text-
based instructions over a frozen video frame. Annotations 
can be viewed using smartphones and wearables.

Augmented Reality
This is the ability to project 3D objects in real time 
within a person’s field of vision, with graphical guidance 
anchored within the live video stream. Annotations can be 
viewed with smartphones and wearables.

Content With Context
This happens when a remote expert superimposes digital 
guidance, such as graphics or 3D images, over a single 
video frame during a live video stream on a customer’s or 
field tech’s device. 

Dispatch Deflection
“Dispatch” means sending a service technician onsite to 
diagnose and resolve a problem. “Dispatch deflection” 
means a company has avoided sending someone onsite, 
because the issue has been resolved remotely. 

Digital Transformation
This involves integrating digital technology into business 
processes to augment or replace manual effort—this can 
mean automating scheduling with a field service platform, 
resolving problems with smartphones or headsets, and more.
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CareAR Glossary
See what I see
Remote experts can see and experience exactly what 
customers or field technicians are seeing and experiencing 
via handheld or wearable device, so no one has to describe 
the problem. 

Support Made Smarter
Once customers have exhausted all self-serve support 
options, call center agents and customer service teams 
can resolve problems using enhanced resources, such as 
digital tools and specific types of contextual intelligence.
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Xerox Endorsed 
Branding
CareAR

May 2016

12 February 2020
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2 2/12/21 Xerox Internal Use Only

The goal of the ENDORSED brand strategy is to maintain the local brand and reputation of the 
endorsed company while lending a light touch of confidence and credibility by surfacing the 
Xerox ownership. 

GENERAL PRINCIPLES

• Endorsed Companies cannot modify Xerox brand collaterals in any way. They may only add their 
logo to those Xerox collaterals.

• Endorsed Companies cannot extract Xerox brand elements from Xerox collateral and use those 
elements in their communications. 

• Endorsed Companies cannot add anything to Xerox collateral about competitor brands.

• Any additional requests must be vetted with Xerox Brand (globalbrandsupport@xerox.com)

Endorsed Branding Guidelines
Overview
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3 2/12/21 Xerox Internal Use Only

Companies who become a member of the Xerox family of companies who need to retain their brand 
identity but will gain brand power by surfacing the Xerox ownership use a Xerox endorsement line 
with their logo. 

The endorsement line is designed to be easy to implement and must maintain reproduction quality 
standards in your current materials. 

Overview

XEROX ENDORSEMENT

LOGO XEROX ENDORSED LOGO*

* A full-color logo file has been supplied. If you need other variations, 
please use the full-color EPS file as a reference. 
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4 February 12, 2021 Xerox Internal Use Only

Minimum clear space is measured at 2 times the height of the Xerox endorsement line. It is essential 
that this area remains free of typography, photography, and other design elements.

Never recreate or modify this logo, or separately place the Xerox endorsement line on materials. Use 
the provided artwork instead.

Clear Space

2X

2X

1X
1X

2X

2X

4 January 15, 2021 Xerox Internal Use Only

Minimum clear space is measured at 2 times the height of the Xerox endorsement line. It is essential 
that this area remains free of typography, photography, and other design elements.

Never recreate or modify this logo, or separately place the Xerox endorsement line on materials. Use 
the provided artwork instead.

Clear Space

2X

2X

1X
1X

2X

2X
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5 2/12/21 Xerox Internal Use Only

The A Xerox Company footer is used in conjunction with the endorsed logo lockup to further 
reinforce the Masterbrand strategy.

A Xerox Company Footer

FOOTER 

Two versions of the footer have been developed.

Version 1 does not have abounding box and should only be 
used on a light background. Optimally this version should be 
used whenever possible. 

Version 2 has a white bounding box with grey rule. It can be 
used at the fixed width, but can also be extended. In most 
instances, the extendable footer should be used to parallel the 
dimensions of the layout. 

CLEAR SPACE 
The footer should be protected from competitive visuals by 
surrounding it with an ample amount of clear space. As shown, 
the absolute minimum clear space is equal to the 0.25Y, or one 
quarter of the height of the artwork. No design element should be 
seen in this space for any reason. Follow the same clear space 
requirements for the version without the bounding box. 

Expandable widthMinimum size: 0.75 inch

Y

0.25Y

0.25Y

0.25Y0.25Y



32Xerox Internal Use Only  © 2023 CareAR, A Xerox Company

6 2/12/21 Xerox Internal Use Only

Go to Market Endorsed 
Branding Applications

Go to Market Branding Application
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7 2/12/21 Xerox Internal Use Only

Use the Endorsed Footer on Business Cards

The use of the footer helps visually and systematically 
align all endorsed company business cards and stationery 
elements. The exhibit below demonstrates two cases 
where the footer is effectively used. Use of the footer 
is required on business cards, but is optional on 
other stationery.

Endorsed Company Business Cards 
and Stationery*

CareAr
1234 Park Avenue

212.555.4567 T / 212.555.7890 F

917.555.1234 M

FLname@careAR.com

Fname Lname
Director of Corporate Training
and Marketing

Front

Back Option

* Business card and stationery examples on this page are for illustrative purposes only.

When final templates are created, please work with the Xerox brand team to confirm the

final approach.
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8 2/12/21 Xerox Internal Use Only

Use the Endorsed 
Company Footer and 
endorsed Logo Frame 
on company brochures. 

Use of the footer on 
brochures is optional.

Endorsed Company Collateral

Front Back
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9 2/12/21 Xerox Internal Use Only

• Mimic Xerox
Home Page
Footer Color

• Use a white box
Hex Color
#FFFFFF

• Font should be
either Hex Color
#000000 or
#333333

Endorsed Company Website
Website Footer
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10 February 12, 2021 Xerox Internal Use Only

Utilize the standard email signature 
with or without the company logo and 
Xerox endorsement. 

Endorsed Company Email Signature*
Standard Endorsed

Fname LastName
Senior Account Manager

p 818-795-XXXX
careAR.com

Fname LastName
Senior Account Manager
CareAR, A Xerox Company

p 818-795-XXXX
careAR.com

* Email Signature examples on this page are for illustrative purposes only.
When final templates are created, please work with the Xerox brand team
to confirm the final approach.
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11 2/12/21 Xerox Internal Use Only

LinkedIn and (other social channels)

• Endorsement line on logo is not 
required if space is an issue.

• Include A Xerox Company 
in profile name.*

• Reinforce the relationship with 
information included within the 
About Section as to the established 
relationship as well as Xerox 
solutions/products offered.

Endorsed Company Social Media Accounts

LinkedIn
Include information within the AAbboouutt copy, about relationship with 
Xerox and Xerox solutions/products offered.

CareAR, A Xerox Company

* LinkedIn has a strict policy on company name updates. If you are UPDATING your profile name, including "A Xerox Company" is not required, 
but the full name with "A Xerox Company" must be included in your profile overview. Any NEW accounts must include the full profile name.

CareAR, A Xerox Company, is the augmented reality support platform for the modern service management enabled 
enterprise. We make expertise accessible anytime, for customers, employees, and field workers through visual AR 
interactions, instructions, and insights as part of an end-to-end service management digital workflow.

CareAR, A Xerox Company

*
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12 2/12/21 Xerox Internal Use Only

• Mimic Xerox.com 
Home Page Navigation

• Navigation style
‒ Roboto Condensed Font in 

dark grey Hex Color #333333
and white #FFFFFF background

• Include “A Xerox Company” Footer without 
bounding box on right side of header, 
moving content to accommodate.

Endorsed Company Website
Header and Navigation 



39Xerox Internal Use Only  © 2023 CareAR, A Xerox Company

13 2/12/21 Xerox Internal Use Only

• Mimic Xerox 
Home Page 
Footer Color 

• Use a white box 
Hex Color 
#FFFFFF

• Font should be 
either Hex Color 
#000000 or 
#333333

Endorsed Company Website
Website Footer
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14 2/12/21 Xerox Internal Use Only

To keep the distinction between brands, finished or complete marketing assets provided 
by Xerox should be used in their entirety without manipulation.

The endorsed lock up logo may be used on such materials, however individual Xerox assets (below) 
may not be used to create any custom materials, only what is provided as a finished asset. 

Restricted Use of Xerox Visual Assets 



Visual 
System
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Visual System

Signature Color Typography Iconography

Photography

abcdefghijklmno
ABCDEFGHIJKLM
123456789

CareAR’s visual system is a combination of design elements ( color, typgraphy, 
photography and logos) that form the brand experience when they come together. 
This brand experience reflects the CareAR brand values and voice.

Illustration Brand Elements
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Core Colors

Colors
The CareAR core colors are bright and vibrant and reflect our brand values of being 
approachable and visionary. They are modern and evoke a positive experience.

Shades

Hex: #3ac4e7
PMS: 637C
RGB: 0, 195, 235
C:63 M:0 Y:6 K:0

Hex: #EE3C8F
PMS: 212C
RGB: 238, 60 143
C:0 M:90 Y:5 K:0

Hex: #4152A4
PMS: 7455C
RGB: 65, 82, 164
C:86 M:77 Y:0 K:0

Tints

Hex: #006b91
PMS: 7700C
RGB: 0, 107, 145

Hex: #a60063
PMS: 234C
RGB: 166, 0, 99

Hex: #18184f
PMS: 274C
RGB: 24, 24, 79

Hex: #0096bf

Hex: #d60072

Hex: #323273

Hex: #85edff

Hex: #ff94c6

Hex: #9697e3
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Neutrals

Accent

Colors

Shade Tint

Charts and Graphs
For charts and graphs, lead with the three 
core colors and yellow accent color followed 
by the shades and tints of the core colors.

Hex: #f5e220
PMS: 107C
RGB: 245,226,32
C:6 M:4 Y:96 K:0

Hex: #e1ae0b
PMS: 7555C
RGB: 225,174,11
C:13 M:31 Y:100 K:0

Hex: #fff491
PMS: 602C
RGB: 255,244,145
C:2 M:0 Y:53 K:0

Hex: #f4f5f7
RGB: 244,245,247
C:3 M:2 Y:1 K:0

Hex: #d8d8d8
PMS: Pantone Cool 
Grey 1C
RGB: 218,217,215
C:13 M:10 Y:12 K:0

Hex: #000000
PMS: Pantone Black 6
RGB: 0,0,0
C:0 M:0 Y:0 K:100

Accent to be used sparingly when needed for Power Point charts and 
diagrams. Not for use on the website or in collateral.

Background grey to 
keep content clean and 
separate sections from 
white.

For shape strokes and 
outlines with grey 
background
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Source Sans Pro Bold
Source Sans Pro Semi-Bold
Lato - Ciam est, occatecum vendita essinci moluptiuntum 
id elenimaio del in cone sention nobit audaerro beriae et 
eum rae escitaq uaessim nulpa ium comnis utem es ant qui 
quiatur? Qui nectat.Harchictor autest quibusam qui que 
voluptaque simus et od quam est et ut enis ulparumquam

Headings
Sub-Heading
Body Text

Learn More >

Source Sans Pro BoldQuote

OVERLINE LATO BOLD

Lato Bold

Watch Now Lato Bold

Font Hierarchy
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Source Sans Pro Bold - 36px
Arial Regular - 20px

Arial Regular. Ciam est, occatecum vendita 
essinci moluptiuntum id elenimaio del in cone 
sention nobit audaerro beriae et eum - 18px

Headings
Sub-Heading

Body Text

Fonts for PowerPoint

When designing in PowerPoint, please use Arial for your body font. Source Sans Pro 
Bold should be used for headings.
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Pink / Purple Gradient

#ee3c8f

#4152a4

Gradients
Gradients are used very sparingly.  Can be used for social graphic backgrounds and for splash/section break 
slides in slide decks. The purple color of the gradient should be on the top or top left.

Purple / Blue Gradient

#4152a4

#3bc5e7
#ee3c8f

#4152a4

90 degrees 45 degrees

#4152a4

#3bc5e7

90 degrees 45 degrees
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Icon Library In Shades
These flat icons filled in shades of one color are great if you’re designing a webpage or 
collateral where you do not want your icons to pop out too much from the page design. 
They also go well with product briefs that rely mostly on the purple.

Download Full Icon Set

https://assets.carear.com/share/BF39C12F-4644-43EF-A633B9CCE83CC04B/
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Single Color Icons
Single color icons should be used when the icon needs to be very small and simple. 
Use these icons for all  PowerPoint presentations and collateral.

Download Full Icon Set

https://assets.carear.com/share/17E010D1-7656-4F1B-BC69901A6CC24BE4/
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Illustration Style
The CareAR illustration style is flat and filled when on a white background. Shapes should be simple 
and easy to read. All colors should be in the brand pallete with an emphasis on our purple shades and 
using pink as an accent color; the exception being the skin color.  Skin color palette on the following 
page.
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Illustration Skin Color Palette
Please follow this style guide when assigning a skin color tone to an illustration in the flat style shown.

Skin Tone Hair Color

#E4B376 #18184F

1

Skin Tone Hair Color

#FCDBBC #18184F

2

Skin Tone Hair Color

#A8583F #18184F

3

Skin Tone Hair Color

#A57333 #18184F

4

Hair Color

#56371D

Hair Color

#E1AE0B

Hair Color

#56371D

Hair Color

#18184F

Hair Color

#56371D
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The AR Graphic

The AR graphic is a background graphic element that can 
be used to add some brand flair in social posts, collateral, 
and presentations. The ideal transparancy is 38%. It can 
be placed over gradient backgrounds as well as solid 
backgrounds. 

ROI Case Study
CareAR Instruct 

December 2021
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The AR Graphic Dos & Don’ts

Do!

CareAR, A Xerox Company, is the Service Experience Management (SXM) leader.  We make expertise accessible 

instantly for users through remote, live, visual augmented reality- and AI-driven interactions, instructions, and 

insights as part of a seamless digital workflow experience. CareAR sets the benchmark for the SXM category by 

bridging skill gaps, accelerating knowledge transfers, providing greater operational efficiencies, and enhancing 

customer outcomes and safety. Integrated with ServiceNow and combined with the content creation and storage 

capabilities of XMPie and DocuShare, CareAR’s SXM platform is a one-stop shop for transforming all parts of your 

service organization’s workflows.  

CareARTM Assist CareARTM Instruct CareARTM Insight
Live visual assistance and guidance 

for remotely seeing and solving 

issues, anywhere.

Create self-guided instructions for 

making anyone an instant expert.

Gain immediate intelligence and 

context for accurately assessing 

and solving issues.

Reinventing the 
Service Experience
CareAR’s industry-leading Service Experience Managment (SXM) platform 
is purpose-built and a breakthrough for customer enablement, field services 
and knowledge delivery.

“Service teams today are challenged with 
solving problems in increasingly complex 
situations, especially in light of COVID-19. 
They want to increase efficiency, reduce 
operational costs, and improve customer 
outcomes—all while ensuring employee 
safety. Together with CareAR, ServiceNow 
is delivering digital experiences that 
empower service teams to better solve 
problems remotely, so work can be 
completed efficiently and safely.”

Michael Ramsey,  

VP of Product, ServiceNow

Enterprise Augmented Reality 
Visual Support

Remotely see and solve issues with 

AI/AR-powered visual support. 

Deflect costly dispatches, 

reducing time-sensitive resolutions.

Bridge the skills gap while providing 

greater efficiencies, customer outcomes, 

Reduce carbon emissions.

Customer Service Field Service IT Service

Empower agents to see what 
their customers see for remote 

troubleshooting.

Enable IT staff to improve employee 
productivity and uptime by resolving 

incidents remotely.

Enhance technician efficiency and 
reduce skill gaps with remote visual 

assistance or guidance.

Trusted by ~10,000+ enterprise customers

Visually Resolve Issues Remotely Using 
Enterprise Augmented Reality

https://carear.com/free-trial

© 2021 CareAR, A Xerox Company. All Rights Reserved.

Do!
Use it as background artwork set way back in 
opacity.

Make the A and the R different colors if it helps 
create focus. As long as you can read both letters.
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The AR Graphic Dos & Don’ts

Don’t
Turn the AR graphic into a repeating pattern. Put an image inside the AR. It’s hard to tell what it is.

Don’t
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Photography
CareAR’s imagery can be broken into 2 
categories:

1. Visualization of the software use 
case

2. Customer Experience

Photography is often composited with 
our user interface (UI) embedded in the 
device the figure is using in image. 

You may also overlay our AR graphic 
on top of an image at a 10% opacity in 
certain use cases.

Visualization of the Software Use Case Customer Experience

In this style of imagery, we are showcasing a specific 
use case, vertical, user interface or device type. When 
selecting or designing these images, please emphasis 
how the user will solve the problem better for that 
vertical or use case by using CareAR.

This type of image emphasizes the emotion the user is 
having when working with CareAR. The focus should 
be the person’s face and the expression should be one 
of contentment. It is preferred to have the UI in the 
background to indicate why they are having a positive 
experience.

View All CareAR Images

https://assets.carear.com//media/?resetsearch=&field=metaproperty_Brand%2Cmetaproperty_Asset_Type&value=CareAR%2CPhotos
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Image Style
PHOTOGRAPHY

1. Visualization of the 
Software Use Case

When designing these images, it’s most 
important that the client, prospect or partner 
imagine their employees or customers 
using CareAR.  Please make sure you clearly 
understand the vertical, use case and device 
you are required to display. 

Design Elements

1. The use case should be extremely clear

2. Please blur or keep background elements 
out of focus to emphasize the problem the 
user is solving with CareAR. 

3. The lighting should be even or the light 
should be focused on the subject matter. 
Please do not choose images with blown 
out lighting in the background.

4. UI rotated in perspective in space (even if 
UI is showing on device)

5. 28% opacity on “virtual” UI backgrounds 
that do not have a device frame

Do

Do Not

Blur background and make the use case and 
vertical clear

Make the UI show virtually in space when 
you cannot see clearly what’s on the device

Choose base images with blown out lighting 
that will distract from the image focus

Do not have bright spots or lens flares in the 
images.
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Image Style
PHOTOGRAPHY

1. Customer Experience

When designing these images, it’s most 
important to convey the user having a positive 
experience using CareAR.

Design Elements

Do

Do Not

Blur background and make the use case and 
vertical clear

Show a happy expression on the person. Mix 
and match genders and ethnic backgrounds 
when multiple images are on a page or 
website.

Choose base images with blown out lighting 
that will distract from the image focus. Do 
not have bright spots or lens flares in the 
images.

Do not choose image that show extreme 
emotion in either direction. 

1. The subject should display positive 
emotion.

2. The use case should be extremely clear. 
But the UI on the device does not have to 
necessarily show

3. Please blur or keep background elements 
out of focus to emphasize the problem the 
user is solving with CareAR. 

4. The lighting should be even or the light 
should be focused on the subject matter. 
Please do not choose images with blown 
out lighting in the background.

5. UI rotated in perspective in space (even if 
UI is showing on device)

6. 28% opacity on “virtual” UI backgrounds 
that do not have a device frame
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Designing Images
There are several things to keep in mind when selecting 
and imaging with photography:

• The industry
• The device
• The use case
• The product
• Age of character ( if showing a full person)
• Gender of character
• Race of character

Ask yourself

• What is the industry I am trying to portray?
• What device and product would I like to example here?
• Is this a customer service or field service example?
• Is this image suppose to example a certain demographic 

such as Baby Boomers or millenials?
• If creating a grouping of images in a paper or on a webpage, 

do your images show a variety of genders and races?
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Designing Images - Lighting & Focus
The lighting of the situation should be 
bright enough to see the device and 
the situation clearly. 

You can darken or blur parts of the 
image that aren’t necessary to the 
understanding of the scene.

Do

Do Not

Dark and blur 
background elements. 
Move uninteresting or 
irrelevant parts of the 
character off screen

Use a busy background 
making it difficult to 
figure out what the 
scene is showing.
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Designing Images with Overlays
When you cannot see clearly what’s 
on the user’s screen in an image, we 
add overlays to echo the product 
experience and/or the two way 
conversation the user is having 
with an expert or customer service 
representative.

These overlays can be shown in 
different ways

• chat bubble in space
• Instructions in space
• The full CareAR UI titled and 

rotated in space.
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Background Images with Text 
Background images with text can be website hero images, the main top image of a piece of collateral, a web banner or email signature 
image. Typically this type of image also has texted embedded on top of it or next to it to convey the high level message of the piece. 

When designing banner images 
it’s important to not have the 
image and copy compete with 
each other or the image make 
the copy difficult to read.

The copy should take up at least 
50% of the image real estate.

You may use a black gradient 
wash behind white text to make 
the text very legible.

© CareAR, A Xerox Company, 2022. All Rights Reserved.

Service Challenges in Government 
Government departments and agencies are constantly needing to provide 

efficient IT services and support for inspection, repair, and maintenance. 

And it can often be a struggle to do so due to reduced staffing or a shortage 

of experienced technicians. 

Keeping field technicians’ skills up to date and capturing institutional 

knowledge from retiring technicians can also be a challenge. So, too, can 

a lack of collaboration between government employees and contractors 

dispatched to resolve issues at multiple locations. 

Ultimately, these challenges result in long resolution times, costly 

dispatches, more equipment downtime, and increasing support costs.

How can state, local, and the federal governments leverage technology to 

transform their service experience and deliver a better, more satisfying 

customer and employee experience?

Remote Visual AR Assist and Self-
Solve Service Experiences 
CareAR is an AI-powered augmented reality (AR) visual support platform 

that allows government departments and agencies to digitally transform 

their support experience with live visual assistance and immersive 

guidance. With CareAR, service technicians are guided by visual prompts 

while receiving remote, real-time guidance from off-site experts. 

CareAR AR solutions work to reduce equipment downtime by helping 

service technicians more quickly resolve repair issues with contextually 

guided remote assist and empowering customers with self-solve service 

experiences. 

Training for less experienced staff is enabled with immersive CareAR step-

by-step guidance. Computer vision-powered contextual direction with 

state detection automatically verifies actions for quality control, supporting 

efficient maintenance procedures and training. 

Use Cases

SOLUTION BRIEF

Driving Service Experience 
Transformation for 
Government 

• IT services

• Operations remote support 

from anywhere in the world, to 

anywhere in the world

• Collaboration with government 

contractors

• Inspections of assets, building, and 

systems

• Touchless customer service and 

remote assist

• Technician training

Benefits

• More effective government model 

and less expertise need in-office 

or off-shore with faster, more 

efficient support

• Ability to service a greater area 

and multiple locations with fewer 

resources 

• Digital-era collaboration with 

higher customer interaction that 

can result in a 70% improvement in 

cost savings

• Increased reach to remote 

locations, operating expense 

savings and real estate 
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Image Placement in Layouts

Images may appear top, 
bottom, or to either 
side of a layout. You 
may also use images 
as backgrounds in 
layouts or as cover 
slides/artwork if there 
is enough negative or 
blurred background to 
place a title on top.



Brand in 
Action
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Social Media
LinkedIn is the social channel where we achieve the most engagement and where 
our potential customers become aware of us. Focus on LinkedIn first, Twitter second, 
and Facebook last in order of priority.

Social Media Icons Content Tone Visual Design

Social icons are designed in accordance with 
Xerox brand standard to maintain alignment 
with the Xerox brand.

They are built into the CareAR website, 
email signature and you can download 
the PNG files here: https://assets.carear.
com/share/C4B72A50-A2DB-4790-
8B3077F2F3A31C05/

The writing style of our social media should 
be direct and very B2B focused. Never write 
content that is too cutesy and B2C.

Clean. Lots of white space. On brand. 
Minimal gradients. Less is more. Mix up the 
background colors.

Tag and call out individuals, companies and 
trendy phrases when possible.

https://assets.carear.com/share/C4B72A50-A2DB-4790-8B3077F2F3A31C05/
https://assets.carear.com/share/C4B72A50-A2DB-4790-8B3077F2F3A31C05/
https://assets.carear.com/share/C4B72A50-A2DB-4790-8B3077F2F3A31C05/
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Snapshot of 2023 Social Media
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Solution Briefs
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Case Studies
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Web Page Example
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Web Page Example
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Web Page Example
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Event Artwork Example



Thank you!
Any questions, please contact 
stephanie.erdel@carear.com.

mailto:mailto:stephanie.erdel%40carear.com?subject=

